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“On land and in the sea, our forefathers lived and survived in
this environment. They were able to do so because they
recognised the need to conserve it, to take from it only what
they needed to live, and to preserve it for succeeding
generations”.

The Late Sheikh Zayed Bin Sultan Al Nahyan




Introduction To Year Of Sustainability Brand - Year 2
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The Year of Sustainability brand in its second year promotes collective
sustainable action, under the banner of “Plan To Action” in key focus
areas such as green transportation, water and energy reduction,
responsible consumption and planting wisely.

The logo incorporates Arabic typography (originating from calligraphy)
and uses Kashidas (long extensions) to poetically and phonetically
extend itself, weaving into a network of relations to visualize actionable
sustainability as the entanglement of human and more-than-human
lifeworlds.

The intertwined connections in the tagline Jzé5 Js& / Plan to Action
symbolizes roots, dunes, weaves, and land/seascapes to give a sense
of continuity.

This document is created to give you a general overview and
understanding of the brand’s visual elements with respective links to
the brand assets.

To retrieve the complete brand assets click on this link.

For any queries on the matter, please reach out on
brand@uaeyearof.ae
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https://drive.google.com/drive/folders/1moROggJROYfMg4onFJgJFccSh6T2jn-D?usp=sharing
https://drive.google.com/drive/folders/1moROggJROYfMg4onFJgJFccSh6T2jn-D?usp=sharing
https://drive.google.com/drive/folders/1moROggJROYfMg4onFJgJFccSh6T2jn-D?usp=sharing
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To access the official brand mark assets click on this link
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https://drive.google.com/drive/folders/1YXRRR-dMCTPIylKCy3n8lXA9nmZdNFMI?usp=share_link
https://drive.google.com/drive/folders/1YXRRR-dMCTPIylKCy3n8lXA9nmZdNFMI
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The general brand elements include a pre-set library of graphic assets in response to
Year of Sustainability’s brand concept. The library includes a selection of sustainable
brand color scheme, fonts, tagline, photography treatment, and visual applications. This
guide will be updated with more elements as they become available.

1]
~—



Tagline | Main Version

Pl Bl | ol jledd!

Plan to Action

\
r e

-

Custom-made Arabic lettering with extendable kashidas that can
stand on its own as a visual element or weave into
graphics/photography to create intertwined connections.
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Tagline | Main Version and variation
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These are the accepted variations of the main brand tagline.
When the tagline is used as a design element, its kashidas can be
extended to create a stronger visual. (See slide 24, 25)

Always keep “Jgo” aligned to “Jod9g”.

You can get the main tagline and its variations by downloading this link
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https://drive.google.com/drive/folders/1SImQznBUAL3WfLC7nlC0NTA-g1QaHzG1?usp=share_link
https://drive.google.com/drive/folders/1SImQznBUAL3WfLC7nlC0NTA-g1QaHzG1
https://drive.google.com/drive/folders/1SImQznBUAL3WfLC7nlC0NTA-g1QaHzG1
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Tagline | Variations
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Tagline | Variations
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The extension of the kashida is used as a typographic and visual
graphic over images and in layout.
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Tagline DON’Ts
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* During animations, kashidas can extend, and the tagline can rotate
at 90 degrees but has to lockup at the end in one of the forms of the
tagline variations.
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x Do not change the position of x
the words in the tagline.

Do not use a different length
for each word.
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x Do not scale down parts of
the tagline.
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The color palette created for this brand is digitally sustainable. It is Qo) dolaiuuo & padl &gall oial glil o U Ulglil dogl gl

relatively low contrast, thus requiring less power. . Jbi dsUp uailw! ulsiy loo U gaesiod! il jlod w09

The brand uses beige instead of white (the most energy consuming J8U1 gall) yawll go Uy sl gl &y ol dygadl padiud

color). (68 Unl) B Ueiwl

To retrieve the color palette click on this link Ue bhowl . glgll dog) Jle Jauoal

Main Color Palette dgpl glglll aog) Tints and Shades Jubllg Sl

#F8F2E9 #000000 #CB6CC6F  #D49F99 .

#F2D4CC #274C4D

#7A8040 g #AA7YD76 § #804333
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https://drive.google.com/drive/folders/1k74eonDxjyK1_IOp3EHvtfL1uWO_TOR1?usp=share_link
https://drive.google.com/drive/folders/1k74eonDxjyK1_IOp3EHvtfL1uWO_TOR1

Color Combinations
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The brand colors can be combined in various ways to provide versatility eolll o £9i clad ) dalito Gpou dypadl ygall ulgi 05 U8y
and flexibility in using the main palette with the tints and shades. .JuWallg alboyalg duuwuipl glgdil dog) Gloladiwd
The below color combinations are clustered into 2 groups, with usage ooy Ul (uicgono 9 ol ylglll legoon waruni ai
depending on how many colors are needed in a single visual. .630lg)l dipall 6ygunll o duglinoll JlgdUl sae e loladiwl
2 Colors + Text uad + guigl 3 Colors + Text wai + Ylg &l
Main: Blue Main: Off-white Main: Off-white Main: Light Pink Main: Brick Red
Secondary: Green Secondary: Blue Secondary: Green Secondary: Brick Red Secondary: Light Pink
Text: Off-white Text: Black Text: Black Text: Black Text: Off-white
Accent: Brick Red Accent: Off-white Accent: Black
Main: Blue - Main: Off-white - Main: Off-white Main: Light Pink Main: Brick Red
Secondary: Pink Secondary: Warm Pink Secondary: Green Secondary: Blue Secondary: Light Green
Text: Off-white Text: Black Text: Black Text: Black Text: Off-white
Accent: Blue Accent: Off-white Accent: Black
62019 6)qu0 6 uod + Jlgli &l (o Jisi pladiwle
Main: Bl Main: Off-whi Main: Off-whi in: in: Bri : . . . N
S:é:nd:;. Light blue 5t S;gndaw‘fé:::k red S::’:mdary‘fé:en g;;nb‘g;t; E::(an g;r;nad:fyk E::w Blue ddgll Gbojall o syjoll dolo]|e
Text: Off-white Text: Black Text: Black Text: Black Text: Off-white . . . e e E .
Accent: Warm Pink Accent: Off-white Accent: Black Ay podl agall glgll el gl dolo|e
Do not:
eUse more than 3 colors + text on 1 visual
Main: Blue Main: Off-white Main: Off-white Main; Light Pink Main;: Brick Red eAdd more color variations
?;cfg;fajvyv'h i;ange ?ee:t.urlsn:zrlr(yzalillgebiGresn ?:;oré?:;{ Dark Blue Ts;e:a?:g( Dark Brick (Brown) iexctog?zh Ii.‘ght Brick (orange) eAdd or change the colors of the brand
Accent: Light Brick (Orange) Accent: Off-white Accent: Black

(NOTE: The tints and shades of a main color can always be used in combination with that color)
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Photography Treatment
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We are using layered striped photo-treatment on simpler layouts to owolod Jle jgoll alids Ul dobso dalleo wglwi FRCYTITIAYLY;

create a visual statement. sginall g0 JolJy diglall jguodl pa3iul ¢ oy 150 el bbuawl
Full color imagery is used with heavy content. Juadl
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Photos are used in full color on informative
visuals that are heavy with text/graphics or
have generally busy layouts.

g il slelpo wny dalal Jle claiyl Jb o
LA3L6 golll ggsy oaic Lib dudndi 8)guo Jgsi

If you choose to keep the background, please
note it would also be subject to bitmap even
when the color is light.
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If you have an image with a white or
transparent backgrounds, the subject of the
photo becomes a png bitmap which can be
used as a design element within your
composition.



Photography Treatment | How To Apply It
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To implement the photography effect on images, you must apply an

olxddwl vy olpegigall pgunill 6_}.l£).lJ|_j.UUJ| e Jaoadd
“action” to the picture.

Syqundl Gle " guusi”
The action file is found in the assets folder (Link), and can be imported to JA0y9 1 (louly) dygadl polic alo 6 " sl walo Gle Jauoadl 80
Adobe Photoshop in order to apply the effect on images. Jaadl Jle @WI}Q‘wl phaiwy "wguigigd” aoliy o algon]
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ol Juusy 2,000 elaijb ygsuW 8jquall aoo Ighusl iy 6yguadl le " guiusit Gund jUisl Igogd Ul 8oy @il 6slelg dsgc Jj Lle hoAll
Juudy 72 ade gbye bbbl sae JI uowl j5Wl e cudgoll pdyl Bygunll Lo dalisall QLI ey
awogdl o
Adjust the size of the image to be 2000px in Apply the action on the image. A simple undo and replaying another action

height or width at 72ppi The number shown on the effect refers to the would show the different results of the image.
number of lines per inch.
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https://drive.google.com/drive/folders/1HyRjJwsIKCGE06psHoroLc_2FXLE23wn?usp=sharing
https://drive.google.com/drive/folders/1HyRjJwsIKCGE06psHoroLc_2FXLE23wn?usp=sharing

Photography Treatment | DIfferent Outcomes From The Actions
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Bitmap images can then be placed on illustrator layout and a color Juel gyl iudl” aolp 9 dubb il jgall guog el ey Jioy
change is as simple as choosing a color from the palette. JOlgddldog) go gl Juisl Jio Wlod ol ddoluw gl
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Jaadl Jle 51 s juny 156 plasiwle
Jaall Jle abbyai pladiwle
Jgall glgll guice

Do not:
eUse other effect on photos
eUse gradients on the photos
elnvert the colors of the photos
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Design Elements
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The brand applications include line graphics and iconography
representing nature, climate, people, and daily actions that impact
nature and sustainability.

These icons are blown up and used as design elements in visual
applications.

They overlap images and intertwine with the tagline to symbolize a
connected ecosystem.

To retrieve the icon set click on this |ink
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https://drive.google.com/drive/folders/1q1zrtuF2R6wZNF0ocnXjXCudLmLqAAiQ?usp=sharing
https://drive.google.com/drive/folders/1q1zrtuF2R6wZNF0ocnXjXCudLmLqAAiQ?usp=sharing
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[
Every Adobe illustrator file comes with a PDF and a PNG for reference. .@2305 PNGg PDF waloy I3gjo Adobe lllustrator calo J5 Qh
PDF and png are added as Adobe illustrator can show a distorted view in Adobe lllustrator polis 50y Cus PNGg PDF Gilalo doLs| Cuod
preview. diyleall o prouaill 0duiio /puoun e yoye Jlab|
Below is an example of the files that can be found for the visuals. Wlipol) layle joiell gsay JUI Glelol) JUo Ly Logo

[£) YOS53_BANNERS.pdf
YOS53_BANNERS.ai

=+ YOS53_BANNERS-04.png
= YOS53_BANNERS-03.png
~= YOS53_BANNERS-02.png
- YOS53_BANNERS-01.png
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extended kashidas with line graphics. a2l Uloguudlg siowdl
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e In this experimentation stage, always make
sure your visual is balanced

e Be mindful of negative space

e You can use a different stroke thickness for
stand-alone elements, such as leaves, sun...

e Do not use different weights for the kashidas
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Design Applications (CONT))

The brand includes pre-established designed visuals that can be

adapted to print and digital collaterals.

duwadylg degunall slgall
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To access the library click on this link.
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing

Design Applications (CONT.) (deylio) arounil SlEuhi Jé Plan to Action :

The brand includes pre-established designed visuals that can be
adapted to print and digital collaterals.

To access the library click on this link.

*Content used in these pre-established visuals is illustrative. It is not final copy.
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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The brand includes pre-established designed visuals that can be 2o ousi Jhoy Lo doouno Jguo e d ol dygall Jodudi
adapted to print and digital collaterals. .duodlg degunnll slgoll

To access the library click on this link. ool e e bod! daddod! G Jgsal

*Content used in these pre-established visuals is illustrative. It is not final copy. g o usgi Wihel 9o o 6xeoll dyijoll poliell 03 (6 padiuoll sginall
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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The brand includes pre-established designed visuals that can be
adapted to print and digital collaterals.

To access the library click on this link.
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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The brand includes pre-established designed visuals that can be 20 ’ousi g0y o doouno Jgo Jle d oyl djgell Joldl
adapted to print and digital collaterals.

.dwoblg degunoll slgoll
To access the library click on this link.

ool dl e e hownl ddsodl JI Jgoal
*Content used in these pre-established visuals is illustrative. It is not final copy.
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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The brand includes pre-established designed visuals that can be 20 ’ousi g0y o doouno Jgo Jle d oyl djgell Joldl
adapted to print and digital collaterals. dwndlg degubhall slgoll
To access the library click on this link. JoulJl e Jle bonl dudbodl JI Jgdal
*Content used in these pre-established visuals is illustrative. It is not final copy. g &nngi Whell 9o o 6xeoll dupall poliell 03 6 padiucoll Gginall
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Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
fincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim
d minim veniam, quis ostrudexer.
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https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
https://drive.google.com/drive/folders/17ty9GO84Ulrk1ocu1vk_0LwOK6XHEn0J?usp=sharing
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These pre-established designed visuals are only to be used when
highlighting a speaker or an individual.

To access the library click on this_link.

*Content used in these pre-established visuals is illustrative. It is not final copy.
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Plan to Action

The brand includes pre-established designed visuals that can be
adapted to print and digital collaterals.

To access the library click on this link.

*Content used in these pre-established visuals is illustrative. It is not final copy.
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The brand includes pre-established designed visuals that can be

adapted to print and digital collaterals.

To access the library click on this link.

*Content used in these pre-established visuals is illustrative. It is not final copy.
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The brand includes pre-established designed visuals that can be 2o ousi Jhoy Lo doouno Jguo e d ol dygall Jodudi
adapted to print and digital collaterals. .duodlg degunnll slgoll
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*Content used in these pre-established visuals is illustrative. It is not final copy. g o usgi Wihel 9o o 6xeoll dyijoll poliell 03 (6 padiuoll sginall

LOREM IPSUM 5 LOREM IPSUM ﬁ

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, aldor as
consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt laoreet dolore magna aliquam erat volutpat, Ut wisi enim
ad minim veniam, quis nostrud exerci tation. Lorem ipsum dolor sit
amet, Lorem ipsum dolor sit amet, consectena aliquam erat volut
patisse ondare aine. Ut wisi enim ad minim veniam, quis nostrud?
Exerci tation plaque!

Lorem ipsum dolor sit amet, Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt  laoreet
dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exefgy
tation. Lorem ipsum dolor sit amet, Loréft
ipsum dolor sit amet, consectena aliquam gfat
volutpat. Ut wisi enim ad minim veniam, guis
nostrud exerci tation plaque.

Lorem ipsum dolor sit amet, Lorem ipsufii dolar’ /77
sit amet, consectena aliquam erat voliitpat, Ut
wisi enim ad minim veniam.
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Avoid low contrast visuals, where it’s

hard to read the content, or
recognize the elements in the layout.

Do not place text over the photography Avoid having busy visuals that

Do not stretch the tagline,
effect as it makes it hard to read. confuse the audience.

visuals, photos, text.
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Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis
ostrudexer. Lorem ipsum dolor
sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh
euismod tincidunt ut laoreet.

o

daJlenl dalido wlwi pladiwl Iguini Sgind Ul dgpall jguall pladiwl 1guisd
JouJl oS yoguad Jle
Do not use different photo treatments. Do not use visuals that are heavy in
text.
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What does it mean to move green?
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Do not use a different color scheme. Do not use different fonts that are not
related to the brand.
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